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Tahoe Quarterly is a high-end, lake lifestyle magazine 
and online community that captures the full range of culture in and around the 
Lake Tahoe area. Tahoe Quarterly is a reflection of the people of the High Sierra, 
from their interest in the spectacular outdoor offerings including world-class 
skiing to high-end home design, fine dining, art, activities and the region’s 
precious environment.
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TQ Online COMMuniTy PrOfile 
(April 2015 - April 2016)

Average monthly 
sessions on site:

6569
Peak monthly 

sessions on site:

12578
A session is the period time a user is actively engaged with your website

Average users 
per month:

5348
Average monthly 

unique pageviews:

9742
Newsletter

subscribers

13600
open rate

21%
click through rate

3.6%

Social Audience:

25000
Average display ad 
click through rate:

.23%
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DeMOgraPhiCs 
(April 2015 - April 2016)

user age

18-24 

8%

8.6%

65+
25-34

21.6%

21.4%
35-44

21.1%
45-54

19.2%

55-64
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14196 San Francisco-Oakland-San Jose, CA

12547 Sacramento-Stockton-Modesto, CA

12408 Reno, NV

3726 Los Angeles, CA

1384 New York, NY

907 San Diego, CA

800 Dallas-Ft. 
Worth, TX

957 Seattle-Tacoma, WA

1144 Denver, CO

1228 Dallas-Ft. Worth, TX

user sessiOns 
by geographic region



auxiliary engageMenT 

Newsletter
13,600 subscribers

Sections include Featured Articles, Tahoe Talk, and Local Forge

tahoe talk
real time eNgagemeNt 

for what’s happening now in Tahoe and the bridge to our social media community.

access nearly 20,000 readers  •  avg. time oN page 2:57 

social 
media

Facebook: 

»18k avg. eNgaged users per moNth

»179k avg. reach per moNth

best of tahoe 
Photo  Contes t

»1m uNique reach

»70k uNique eNgaged users

Xplorit
Clients such as Mammoth Mountain, 

Huntington Beach and Resort at Squaw 
Creek all have their guests immersed in the 
XplorIt virtual tour experience at an average 
of 7-10 minutes, which by clients admission 

is the most engaging aspect on their 
respective sites.

local 
forge

Enabling travelers and locals to create authentic experiences 
by providing lodging, dining, and entertainment vendors 
with collaborative marketing tools which lower their 
customer acquisition costs.



Advertising opportunities

» Site channel takeovers: $500

» Sponsored Tahoe Talk editorial and distribution via 
newsletter and social media: Starting at $1200

» Display ads: $300 - $900

» Creative assistance: Contact your rep for a custom quote.

» Contest sponsorship: Contact your rep for a custom quote.

advertisiNg 
oN tahoequarterly.com



CAse studies DigiTal Case sTuDy: 
Tahoe Blue Vodka
Tahoe Blue Vodka leveraged our digital channels in their 
campaign that ran from Nov. 24 to Dec. 14 of 2015. 
Below are the results:

Media Reach Action (clicks, shares, likes)

Newsletter 2528 59

tq.com 886 488

facebook 10323 571

total 13737 1118

TIME ON SITE
3:21

ENGAGEMENT
8.14%

Stats from Nov. 24 - Dec. 14, 2015

#1 Unflavored Vodka

in the World

— 94 Points, Ultimate Spirits Challenge

tahoebluevodka.com

— 94 Points, Ultimate Spirits Challenge

Naturally Gluten Free



CAse studies
DigiTal Case sTuDy: 
Nevada Museum of Art (NMA)
We worked with NMA to create a custom category in our 
annual Best of Tahoe photo contest (Feb. 19, 2016 - Mar. 
26, 2016 via Facebook). Below are the engagement results:

136   

through the lens

AlexAndrA SnipeS

H o r s e s

The #NVArtHorse category was sponsored by the Nevada Museum of Art in downtown 

Reno. NMA opened its special exhibit, The Horse, in March. The exhibition was created 

by leading scholars and scientists at the American Museum of Natural History in New 

York City. It examines and celebrates the millennia-old relationship between humans 

and horses. The exhibit will remain open through July 3.

37photos 
submitted

21Number of posts 
(#NVArtHorse)

67,324total reach 
(unique)

117,619total 
impressioNs

4,694eNgaged users 
(unique)

3,116coNsumers (unique 
users on original post)

7,947coNsumptioNs (likes, shares, 
comments on original post)



regiOnal faCebOOK Page enageMenT
Snapshot during the Best of Photo Contest (Feb 19, 2016 - Mar 26, 2016)

Page COMParisOn 
Tahoe Quarterly’s Facebook page compaired to two other regional Facebook pages.

Page Total Page Likes Posts  Engagement

visit lake tahoe south 124.5K 10 2.4K

North lake tahoe 93.8K 12 2.2K

tahoe quarterly 24.3K 141 22.9K

Jared Swanson
jared@tahoequarterly.com

Nick Haggerty
nick@tahoequarterly.com

James Johnson
james@tahoequarterly.com

COnTaCT:


