
For more than two decades our readership has come to Big Sky Journal for unforgettable 
images, features, profiles and photo essays of lifestyle in the Northern Rockies. Every issue 
offers and insider’s perspective of the people and places that make this part of the country so 
unique: Cowboys, entrepreneurs, artists, anglers, innovators and regular people who love this 
place enough to call it home. From adventure to architecture, hiking to hunting, fly-fishing to 
fine arts, our features and photography capture the region with a sense of place.

culture and Lifestyle in 
the northern rockies
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Reader Facts

57% Newsstand (20,000)

29% Subscribers (12,500)

14% Retail/Specialty/                          

Lodging Outlets (7,500)

Readership 
by region Reader income

84% of readers have 
an income of over $100,000

39% of readers have 
an income of over $300,000

Canada & Foreign
1%

northeast
9%

southeast
19%

Central
19%

southwest
21%

northwest
(inCluding Montana)

31%

In 2018 BSJ will continue to reach even more readers!

Our proven relationship with Delta Airlines offers 
BSJ as a complimentary bonus to elite members of 
Delta Airlines Sky Club lounges in airports across 

the country. Noted for luxury and excellence, Delta’s Sky Club lounges service 
millions of guests annually. Sky Club members spend an average of two hours 
per visit in the lounges, where they have access to free Wi- Fi, beverages, special 
events and now BSJ and your advertising. This translates to even more exposure 
for your products and service.

NewsstaNd: Big Sky Journal’s newsstand distribution is 20,000 copies and Big Sky Journal’s 
sell-through rate is more than double industry averages.

aiRpoRt: As the Northern Rockies grows into one of the nation’s featured destinations; we 
are making a concerted effort to target all of the feeder airports for this region.  We are in the 
Salt Lake, Denver, Seattle, and Los Angeles airports, and the feedback has been impressive. On 
airport newsstands, our sell through rate is also double the national average.

iN-RooM: You’ll find our magazines on the nightstands in the finest hotels and resorts in 
Jackson, Bozeman, Big Sky, Coeur d’Alene, Sun Valley, and the Kalispell/Flathead area. We are 
well on our way to reaching our goal of placing Big Sky Journal in every room in the Northern 
Rockies that costs more than $100 per night. We are in approximately 5,500 of these rooms 
right now, and the number is growing with every issue.

TRAVEL FIRST CLASS

Distribution

n 88% of our readers enjoy the outdoors

n 61% enjoy the arts

n 52% of our readers have roots in Big Sky Country

n 96% read BSJ for the Lifestyle and a way to Escape    
to the West

n Average Income is about $171,296.

n Average net worth is about $1.3 million

n 85% of our readers have a college degree

n 58% have a post-graduate education

n 80% of our readers enjoy Fly-Fishing



Fly-Fishing guide schools oF the northern rockies

John n. Maclean and the r ainbow oF a liFetiMe on the big blackFoot

a Fly rod, a caMer a, a dog: the PerFect day oF Fishing

three Fly tyers, three signature Flies

Fly fishing 2017 LiFest yLe in the norther n rock ies

Bagging Montana’s 12,000-Foot Peaks: a Photogr aPher’s Journey

the gr anite Mountain-sPeculator Mine Disaster: 100 years later

Bringing charlie russell’s West to liFe

Driving Montana’s hi-line

Sum mer 2017 LifeSt yLe in the norther n rock ieS

Artist Ben PeAse: A Voice for chAnge

PAPer tAlking: chArlie russell’s illustr Ated letters

A Wild World of color in the northern rockies

the themes of clyde AsPeVig

arts 2017 Lifest yLe in the norther n rock ies

Ice Boating on 
Canyon Ferry Lake

In Progress: 
New Fiction by Shann Ray

The Endangered Grain 
Elevators of Montana

A Tribute to the Dipper 
by Gary Ferguson

L I F E S Ty LE  I N  T h E  NoRT h E R N  RoC k I E Sw I N T E R  2017 L I F E S TY LE  I N  T H E  NORT H E R N  ROC K I E SFA L L  2017 

Wildlife Photography in the Northern Rockies

Extreme Hiking: The Circumnavigation of Idaho

Bird Dog Training in Central Montana

Deep-Timber Elk Hunting

Home
Mounta in L iv ing + a rchitectura L Design

Effective January 1, 2018, based on number of issues in any 12-month 
period. All orders non-cancelable after closing date. Minimum ad size of 
1/6 page required to hold contract rate.

teRMs: First-time 
advertisers must pay for 
first ad (first insertion) 
in advance. Payment is 
due at the time supplied 
materials are due. Our 
standard billing terms 
are 2%/10 Net 30. Any 
accounts not paid within 
30 days are subject to 
a 19.99% APR interest 
charge and a 30% 
collection fee charge 
unless specific payment 
arrangements have been 
made.  

1/4 page  $650     1/6 page  $425    1/12 page  $200

Covers NON-CANCELABLE 30 dAyS PRIOR tO CLOSINg dAtE

Back Cover

inside Front

inside Back

pages 1-3

pages 4-5

pages 6-13

    1x   2x  3x  4x  5x  6x

$3,785     $3,535      $3,395      $3,230       $3,015       $2,935

  3,470 3,245 3,110 2,965 2,775 2,725

  3,300 3,085 2,950 2,810 2,630 2,575

  3,300 3,085 2,950 2,810 2,630 2,575

  3,170 2,965 2,845 2,715 2,535 2,480

  2,990 2,795 2,685 2,560 2,390 2,340

Home issue

Big Sky marketplace

2 page spread   $5,400

Back Cover 3,550

inside Front Cover 3,300

inside Back Cover 3,000

pages 3, 5, 7, 9 2,850

1 page 2,750

1/2 Horizontal 1,875

1/2 Vertical 1,875

1/4 Vertical 1,400

elements section 650

JD Publishing, llC  2018

Advertising  deadlines

Rates & deadlines

Full page

2/3 page

1/2 page

1/3 page

1/4 page

1/6 page

Ad R ates

    1x   2x   3x   4x   5x  6x

$2,875     $2,685       $2,505        $2,335       $2,150        $2,035 

  2,395 2,235 2,095 1,965 1,885 1,770

  1,985 1,855 1,745 1,645 1,570 1,490 

  1,640 1,525 1,450 1,380 1,320 1,275

  1,440 1,350 1,295 1,225 1,145 1,130

  1,295 1,205 1,155 1,115 1,050 1,035

BASEd ON FREquENCy

Fly fishing
ad CLosiNG: January 10
FiLes due: January 12
oN saLe: February 8

HOME
ad CLosiNG: March 14 
FiLes due: March 16
oN saLe: April 12

Summer
ad CLosiNG: May 9 
FiLes due: May 11
oN saLe: June 7

Arts 
ad CLosiNG: July 11 
FiLes due: July 13
oN saLe: August 9

FALL
ad CLosiNG: Sept. 5 
FiLes due: Sept. 7
oN saLe: October 4

winter 
ad CLosiNG: October 31 
FiLes due: Nov. 2
oN saLe: Nov. 29



BiG sky 
MaRketpLaCe

1/4
3.78” x 4.8”

1/6
3.78” x 2.4”

1/12
3.78” x 1.2”

2/3 Page 
5” x 9.875”

1/3
vertical

2.5”
x

9.875”

1/3 Horizontal 
5” x 4.8”

1/6
2.5”

x

4.8”

1/2 Horizontal 
7.75” x 4.8”

1/2  vertical
3.78”

x
 9.875”

1/4
3.78” x 4.8”

1 Page 
 9” x 10.875”

1 Page with bleed
9.25” x 11.125”

1 Page “live” area 
8” x 9.875”

Double truck with bleed
18.25” x 11.125”

triM size oF book: 9” wide x 10.875” high 

Ads can be submitted as PDF or original source 
documents from InDesign, Photoshop, Illustrator. If 
you are using any program other than these listed 
to build your files you must export them as PDF files 
with outlined fonts. Please package your files to ensure 
all images, fonts, etc. are included. Please outline or 
rasterize fonts. 

n  All colors must be CMYK. No spot color, no pantone 
colors. Remove all pantone colors from swatch palette 
before exporting PDF file. If using black backgrounds, 
use rich black: C-60 M-40 Y-30 K-100.

n  All ads must have 300 dpi resolution to ensure print 
accuracy. Please be sure all photos placed within ads are 
high resolution (300 dpi). Low resolution web images 
cannot be “sized up” to high resolution.

mechanical Requirements

ad specifications

upLoad youR ad usiNG Ftp:

Host-Name: ftp.jdpublishing.com 
user: bsjupload@jdpublishing.com 

Password: Fil3uplo@d

ad tRaNsFeR : (dropbox or other)

production@bigskyjournal.com

eMaiL youR ad: (under 25 MB) 

production@bigskyjournal.com

1/2 Horizontal
8” x 5.25”

1/2 vertical
3.8125”

x
10.75” 

1 Page
9.5” x 12”

1 Page with bleed
9.75” x 12.25”

1 Page “live area”
8.25” x 10.75”

Double truck with bleed
19.25” x 12.25”

1/4
3.8125”

X
5.25”

triM size oF book: 
9.5" wide x 12" high

Home

n  Digital files should be accompanied by a proof: If no 
proof is supplied, any errors are the responsibility of the 
advertiser. Proofs must be representative of file(s) supplied.

n  Please double check size!
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digital

.COM

issues paGe BaNNeR ad   |   stoRies paGe BaNNeR ad   |   ReCtaNGLe sideBaR ads

Social R ates

dedicated ema

Content Blog post

Facebook post

instagram post

*cost per month

$1,200

$500

$500

$250

Medium Rectangle

Long Rectangle

issues page Banner

stories page Banner

*cost per month

Digital R ates

1-2 months       3-6 months      7-12 months

$150 $120 $105

$275 $220 $192

$90 $72 $63

$120 $96 $84

                                 20% savings           30% savings

BASEd ON FREquENCy

Average views per month: 
10,000

Opt-in subscribers: 15,000
Average open rate: 18%

Facebook likes: 20,100

total Instagram followers: 12,750

Opt-in subscribers: 15,000
Average open rate: 18%

Website Ads

Dedicated Email

Facebook Post

Instagram Post

Newsletter/content blog post



pHoNe: 800.731.1227  n  406.586.2712 

Fax: 406.586.2986  

eMaiL: adv@bigskyjournal.com

weBsite: www.bigskyjournal.com

CiRCuLatioN: 800.417.3314

stReet addRess: 
1050 E. Main St., Suite 3  n  Bozeman, MT 59715  

MaiLiNG addRess: 
P.O. Box 1069  n  Bozeman, MT 59771-1069

For space reservations call Josh, 
406-586-2712 or 800-731-1227. 

For ad design questions call dominque, 
406-586-2712 or 800-731-1227

“Big sky Journal’s commitment to quality presentation and content in each issue 
continues to impress us. we receive sales leads from clientele all over the 
country seriously interested in our products. Big sky Journal sets the bar high 
for other publishers.  — BRIdgER StEEL

Contact
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 Never mind that Milly Bird the dog — an English 
setter 3 years old in September — is pointing a chick-
adee; or that if she wasn’t wearing the orange collar 
that will bring her back with the slightest of tickles at 
the throat, she would run a mile or more to pursue the 
bird when it flutters away. Never mind, too, that in a 
few short months, my two teenagers and I are meant 
to be hunting pheasant with Milly as our guide. Good 
hunting dog or not, at the end of the day, Milly Bird 
ends up on the couch, her head on a lap, the object of 
our affections.
 But before we proceed, a caveat: In case it’s not 
already obvious, I’m a beginner at bird dogs and at 
hunting birds. This story will be filled with oversimpli-
fications, with inaccuracies, and with misused termi-
nology. It will wander here and there, but it will be true.
 After a couple of difficult years — a breast cancer 
diagnosis followed by divorce, the unmooring that can 
come with either situation, not to mention one shortly 
on the heels of the other — I’d spun off from the usual 
course, moving part-time with my children to the place 
where I had spent the formative years of my childhood: 
a remote region on the southern Peloponnese Peninsula 

in Greece. A rustic, hum-
ble place where, were it 
not for the presence of cell 
phones, you could eas-
ily convince yourself that 
you’d tripped backward 
into the post-World War 
II era of Zorba the Greek. 

There, in a seaside village of fewer than 300 souls, I 
crafted a life writing about the region’s culinary his-
tory. In the process, I learned to subsist from the land 
much like our neighbors: gathering wild greens, mak-
ing cheese and yogurt, curing the wild capers my 
daughter and I picked along the rocky shoreline, har-
vesting olives and pressing them into oil, cooking the 
region’s simple and delicious “blue zone” dishes. For 
about five years, I ping-ponged back and forth between 
that village in Greece and our small Montana town. 
My children were often in tow, unwitting accomplices 
in my attempt to flee the darkness wrought by can-
cer and divorce and the place where both stories had 
played out: Montana, a state I had long loved but sud-
denly couldn’t bear. 

s soon as she’s off her leash, Milly Bird the dog darts into the tall 
grass prairie, a white and black streak against the muted umbers 
of Montana’s late-August grasses. A blur, until she stops and stands 

still but for a slight quivering. Her tail lifts, becoming one end of a long, strong 
arrow, her nose the point. Slowly, she raises a forepaw. Every ounce of her is 
focused on a bird hidden behind a clump of sagebrush 20 feet or so to the west.

A
Written by Alexis Marie Adams

Photography by Lynn DonaldsonMilly bird the dog
Training with Montana’s John McIltrot  The arrangement worked for a while. Jasper 

and Sylvie’s father tolerated our travel, even see-
ing it as good for the children and their perspec-
tives on the world. But as the years passed and 
they grew older, they began to resist the lifestyle 
I’d fashioned for them, pleading that we stay put 
for a while. “Montana is your home too, Mom,” 
Jasper said once. And he was right. Luckily for 
me, the timing of their resistance — as is often 
the case with children — was perfect. I was ready 
to stop running. I was ready to come home.
 After the lessons we learned in our little 
village, it didn’t make sense to subsist on store-
bought vegetables, fruits, 
and meats. After Greece, I 
was determined to learn the 
landscape of this place, too, 
to learn how it could feed us. 
Their father and I had kept 
a garden each summer for 
years. That the children and 
I would do so again was a 
given. We could learn some 
wild edibles. But if we were 
going to eat meat, it seemed 
that we would need a gun, 
likely two, and possibly — 
in our dreams — a bird dog. 
But just where and how to 
begin? I’d never shot a gun, 
much less worked in tandem 
with another creature to kill 
a third creature for supper.
 Life sometimes surprises with its serendip-
ities, and this one came a year or so later in the 
form of John McIltrot, a bird dog trainer and 
the owner of Seranoa Kennels outside of Broad-
view, Montana. One mid-November day, the 
phone rang. I was selling a gas heating stove. 

The man on the other end of the line told me, 
in a southern accent, that he was looking for 
one. We discussed the stove, but when we were 
done, something kept us talking. Maybe it was 
the fact that the children were at their father’s 
for the week and the days outside were short 
and gray. Maybe it was John’s warm, lilting 
accent. Whatever it was, somehow the conver-
sation meandered to the subject of bird dogs 
and hunting. John told me stories about living 
with his wife, Michelle, on an old homestead 
in Central Montana, and working with point-
ing dogs in the field and training them from 

horseback. I told John I’d just shot my first deer, 
and that my son and I wished to learn to hunt 
birds; that someday we might call him to talk 
about dogs, once we’d saved our pennies. “Well, 
ma’am,” he replied. “From time to time we end 
up with a dog whose owner can’t keep him for 

OppOsite: Milly Bird the dog streaks through the prairie near Seranoa Kennels outside of Broadview, Montana. 
abOve: John McIltrot discusses training points with his wife, Michelle Sutton, author Alexis Adams, and the author’s children.
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Conservation is a Circus Act
Rock Ringling and the Montana Land Reliance

local k nowledg e Tom Reed

Rock Ringling, one of three 

managing directors of the 

Montana Land Reliance, 

fishes on the Ruby River. 

Since its founding in 1978, 

the Land Reliance has 

conserved over 958,000 

acres of Montana in more 

than 820 voluntary ease-

ment agreements.

sky day, I saw a cow and a calf moose standing midcurrent, 

a good whitetail buck, a half-dozen wild turkeys, and a 

rooster pheasant. I tell myself that even if I get outdone, my 

ego will survive on a day that starts out like this one has. 

	 The	Ruby	—	and	the	wildlife	and	fish	that	call	the	valley	

home — owes its wide-open character in no small part to the 

man	I	am	fishing	with	today.	Just	upstream
	from	our	eddy	

is one of the crown jewels of the valley, the Woodson Ranch, 

a stunning property cleaved by the Ruby’s meanders, and 

forever protected by the Montana Land Reliance, one of the 

state’s leading land trusts. Ringling, as one of the directors of 

the Land Reliance, helped save the Woodson forever. 

PhoTogR aPhy by mel anie nashan

The firsT Thing i noTice abouT MonTana conservaTionisT

and sportsman Rock Ringling is that he throws a tight loop. 

Spend	a	lifetime	fly	fishing	and	you	develo
p	an	appreciation	

for these things. It is instinctive and, if you are at all competi-

tive, it will start that burn. It is when Ringling switches to his 

other hand and throws an equally pretty cast on a particularly 

tight bend that a right-hander like me cannot reach very well, 

that	I	realize	the	guy	is	going	to	outfish	me.	
Or	at	least	outcast	

me. With either hand. 

 We are standing on the banks of the Ruby River with the 

Tobacco Roots on the eastern skyline and the Ruby range at 

our	backs.	On	my	dawn	drive	to	meet	Ring
ling	on	this	wide-

 For nearly three decades, Ringling and the Land Reli-

ance, through their conservation easements, have been keep-

ing Montana ranches and farmlands, and the rivers and 

streams	 that	 flow	 through	 them,	 protected
	 from	 develop-

ment.	One	million	acres	and	1,600	miles	of	r
iver	and	stream	

have been protected in Ringling’s tenure. It is quite a legacy, 

and we talk about it as we leapfrog upstream in the growing 

day.	But	mostly	we	talk	about	fishing	and	th
e	state	we	love.	

 “When I was a kid growing up in White Sulphur Springs, 

I had the run of the country. The Smith. Duck Creek. Sheep 

Creek. Whitetail Creek,” he says. “But it wasn’t until I went to 

college	in	Bozeman	that	I	really	got	into	fly	fi
shing.	Bozeman	

[
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Montana’s

hen photographer Dave M. Shumway 
moved to Billings, Montana, in 2005, he 
began hiking the mountain trails clos-

est to his new city. For the most part, that meant the 
Absaroka-Beartooth Wilderness to the south. “I’d 
hike the trails, and I’d look up to these 12,000-foot 
peaks, and then I’d hike on past, but I wouldn’t go to 
the top,” he said recently. The idea of Montana’s high-
est points captured his imagination, however, and he 
started doing some research. “I looked at how much 
terrain there is above 12,000 feet, and then into the 
debate about how many actual summits there are. 
And then I started exploring some routes.”
 Local legend has it that back in 1973, a hiker named 
Harrison Fagg and his youngest son, Grant, set out to 
climb all of Montana’s 12,000-foot peaks. In 1981, the 

 12,000-Foot Summits

W
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Text by Allen M. Jones

Photography 
by Dave M. Shumway

A photogrApher’s quest to climb every mAjor peAk in the stAte within A single seAson

Shumway’s hiking companion, 
Nathan Zavadil, considers Mystic Lake 
from the approach to Granite Peak, 
Montana’s highest point.

bigskyjournal.com


