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l i f e s ty le  i n  t h e  nort h e r n  roc k i e ssu m m e r  2018 

celebrating 25  y e a r s

Author rick Bass cooks 
for his literary heroes

from hive to table: 
honey Bees in montana

A mother-Daughter canoe trip 
through the missouri Breaks

yellowstone’s evolving 
relationship with Bears

FLY FISHING
AD CLOSING: January 9
FILES DUE: January 11
ON SALE: February 7

HOME
AD CLOSING: March 13 
FILES DUE: March 15
ON SALE: April 11

SUMMER
AD CLOSING: May 8 
FILES DUE: May 10
ON SALE: June 6

ARTS 
AD CLOSING: July 10 
FILES DUE: July 12
ON SALE: August 8

FALL
AD CLOSING: September 4 
FILES DUE: September 6
ON SALE: October 3

WINTER 
AD CLOSING: October 30 
FILES DUE: November 1
ON SALE: November 29

FOR MORE THAN TWO DECADES, our readers have come to Big Sky Journal for unforgettable images, features, profiles 
and photo essays of life in the Northern Rockies. Every issue offers and insider’s perspective of the people and 
places that make this part of the country so unique: Cowboys, entrepreneurs, artists, anglers, innovators, and 
others who love this place enough to call it home. From adventure to architecture, hiking to hunting, fly-fishing 
to fine arts, our features and photography capture the region with a sense of place.

Culture and Lifestyle 
in the Northern Rockies

ADVENTURE ,  L I F EST Y LE ,  ART AND PHOTOGR APHY

JANIE OSBORNE

BUILDER: FISHCAMP CUSTOM 
PHOTO: JACI TWIDDY



Reaching 60,000 
readers with each issue

15,000+ 
direct mail subscribers

Average reader 
age is 36-64

Average annual household 
Income is $320k

“
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n 88% of our readers enjoy the outdoors

n 61% enjoy the arts

n 52% of our readers have roots in Big Sky Country

n 96% read BSJ for the lifestyle and a way to escape to the West

n Average income is about $171,296.

n Average net worth is about $1.3 million

n 85% of our readers have a college degree

n 58% have a post-graduate education

n 80% of our readers enjoy fly-fishing

Reader Facts

ADVENTURE ,  L I F EST Y LE ,  ART AND PHOTOGR APHY

RYAN TURNER

Big Sky Journal not only has some of the top editorial content 

in Montana and the Northern Rockies, but their placement of 

ads juxtaposed with editorial stories and photos, as well as the 

overall flow of the magazine sets them above other publications 

in their competitive set. We continue to be impressed with 

the clientele they are able to steer our way, who are 

looking for a luxury experience in Southwest Montana.         

— MOONLIGHT BASIN



EVENTS

Newsletter

total followers

sponsors and highlights many regional events

17,000
Website

average monthly 
visitors

BIG  SK Y JOURNAL .COM

subscribers

average 
open rate 7%

25,000

43,317

Wild ice Written by 

Melynda Harrison

Photogr aphy by  

Noah Couser

I’ve skated before, but this time it feels like flying. The ice is smooth and fast; it 

takes almost no energy for me to glide from one side of the lake to the other. I push 

with my left leg and flow along the ice with the other, then repeat on the right side. 

Snowy mountains rise up all around, forming a crystalline winter backdrop.

 It is a little unnerving, being in the middle of a backcountry lake with only 

a couple of friends around. I stop in the middle, spin around, and breathe it all 

in, feeling alive. Looking down at the smooth surface, punctuated with a million 

Skating the backcountry
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 Although I’d been using shotguns since early childhood and was hardly new to upland bird hunting, this was my first hunt on the prairie. Several species of legal game birds were out there somewhere, but I had no idea where to look for them in the sea of grass stretching to the south. That knowledge would come, but it would take its own sweet time.
 Bogey, the young Lab at my side, would prove to be the least talented of the dozens of hunting dogs I would eventually raise and train, but I didn’t know that yet either. On the opening day of my first Montana bird season, I just let him romp through the cover. It had been an exceptionally wet summer — still another point I was too new to appreciate — and the foliage stood as thick and lush as I have ever seen it since.

 A 2-mile random walk, as a theoretical mathematician might have called it, yielded nothing more than sweat and increased fas-cination with my new environment. Then Bogey screeched to a halt on the downwind side of a wild rose tangle and went on point. The concept of the pointing Lab had barely been invented then, and I never saw Bogey point again. But there he stood frozen like a statue, and I wasn’t about to ignore him.

Although the events took place nearly 50 years ago, I still remember them as vividly as yesterday.
 A warm September sun hung suspended in the endless prairie sky, reminding me why my new Montana license plates seemed so proud of the sobriquet they bore. To the north of the bluff where I stood, the Mis-souri wound its way through the breaks like a rattlesnake on the move. If anything in sight had changed since Lewis and Clark passed through this way in 1805, it was well hidden.

W R I T T E N  BY  E .  D O N N A L L  T H O M A S  J R . 

A tribute to Montana’s ultimate free-range chicken The author hunts 
sharp-tailed grouse with his 

dog, a German wirehaired 
pointer named Max.
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MONTANA  •   W YOMING  •   IDAHO

Social
19,712 20,000 3,605
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CANADA & FOREIGN
1%

NORTHEAST
9%

SOUTHEAST
19%

CENTRAL
19%

SOUTHWEST
21%

NORTHWEST
(INCLUDING MONTANA)

31%

In 2019 BSJ will continue to reach even more readers!

Our proven relationship with Delta Airlines offers BSJ as a complimentary bonus to elite 
members of Delta Airlines Sky Club lounges in airports across the country. Noted for luxury 
and excellence, Delta’s Sky Club lounges service millions of guests annually. Sky Club members 

spend an average of two hours per visit in the 
lounges, where they have access to free Wi- Fi, 
beverages, special events, and now BSJ and your 
advertising. This translates to even more exposure 
for your products and services.

Subscribers 
by region

5,000
Hotel Rooms

BIG  SK Y JOURNAL 
IS  SUPPL IED IN  OVER

in the Northern Rockies
57% Newsstand (20,000)

29% Subscribers (12,500)

14% Retail/Specialty/                          

Lodging Outlets (7,500)

NEWSSTAND: Big Sky Journal’s newsstand 
distribution is 20,000 copies and the sell-through 
rate is more than double industry averages.

AIRPORT: As the Northern Rockies grows into 
one of the nation’s featured destinations, we 
are making a concerted effort to target all of the 
feeder airports for this region.  We are in the Salt 
Lake, Denver, Seattle, and Los Angeles airports, 

and the feedback has been impressive. On airport 
newsstands, our sell through rate is also double 
the national average.

IN-ROOM: You’ll find our magazines on 
nightstands in the finest hotels and resorts in 
Jackson Hole, Bozeman, Big Sky, Coeur d’Alene, 
Sun Valley, and the Kalispell/Flathead area. We 
are well on our way to reaching our goal of placing 
Big Sky Journal in every room in the Northern 
Rockies that costs more than $100 per night. We 
are in approximately 5,500 of these rooms right 
now, and the number is growing with every issue.

BOZEMAN   |   BIG SKY   |   LIVINGSTON   |   JACKSON HOLE   |   WHITEFISH   |   FLATHEAD  VALLEY   |   MISSOULA   |   BILLINGS   |   WYOMING   |   IDAHO   |   FLY SHOPS NATIONWIDE

Readership by Region

Travel First Class

BIG  SK Y JOURNAL •  2019
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Advertising

TRIM SIZE OF BOOK: 
9” wide x 10.875” high 

Ads can be submitted as PDF or original source docu-
ments from InDesign, Photoshop, Illustrator. If you are 
using any program other than these listed to build your 
files you must export them as PDF files with outlined 
fonts. Please package your files to ensure all images, 
fonts, etc. are included. Please outline or rasterize fonts. 

n  All colors must be CMYK. No spot color, no pantone 
colors. Remove all pantone colors from swatch palette 
before exporting PDF file. If using black backgrounds, 
use rich black: C-60 M-40 Y-30 K-100.

n  All ads must have 300 dpi resolution to ensure print 
accuracy. Please be sure all photos placed within ads are 
high resolution (300 dpi). Low resolution web images 
cannot be “sized up” to high resolution.

n  Digital files should be accompanied by a proof: If no 
proof is supplied, 
any errors are the 
responsibility of 
the advertiser. 
Proofs must be 
representative of 
file(s) supplied.

n  Please double 
check size.

TRIM SIZE OF BOOK: 9.5" wide x 12" high

1/2 Horizontal
8” x 5.25”

1/2 Vertical
3.8125”

x
10.75” 

1/4
3.8125”

X
5.25”

1 Page
9.5” x 12”

1 Page with bleed
9.75” x 12.25”

1 Page “live area”
8.25” x 10.75”

Double Truck with bleed
19.25” x 12.25”

HOME

Effective January 1, 2019, based on number of issues in any 12-month period. All orders are non-cancelable after closing date. 
Minimum ad size of 1/6 page required to hold contract rate.
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Day One of a 45-mile canoe trip through the 

Upper Missouri River Breaks National Mon-

ument in Central Montana, our group of 10 moms and daughters 

found ourselves standing before archaeologist Kevin O’Briant. We 

were gazing at an ancient rendering of a horse — perfectly preserved 

and instantly recognizable, down to its narrow, pointy ears — on the 

smooth cliff face behind him. Below us, the scrubby hills gave way 

to the river’s edge half a mile away where the Missouri River silently 

flowed by.
 Clearly this would have been an excellent 18th-century vantage 

point for a scout seeking game while simultaneously watching the 

BY CHASE RE YNOLDS E WALD  •   PHOTOGR APHY BY MISSY JANES

 The presence of Sacagawea must have helped assure 

the safety of the group. Just because the Corps didn’t see 

anyone didn’t mean they weren’t being watched warily. 

But due to the presence of a woman and baby, the the-

ory goes, they weren’t perceived as a war party, and this 

saved their lives. “They were the linchpin of history, in a 

way,” says O’Briant. “Without her they would have been 

killed; they just wouldn’t have made it.”

 Our first night on the river, we had a wide-ranging 

conversation, the kind one imagines taking place around 

a campfire after a day of outdoor exertion, education, and 

Lewis and Clark  in the slipstream    of 

A lifelong fascination with Lewis and Clark led Wayne Fairchild to 

found Lewis & Clark Trail Adventures. The Upper Missouri River Breaks 

National Monument proved the perfect setting for this latter day Corps 

of Discovery, to explore history, and the natural world.

river for unexpected company. Native 

American tribes made great use of the 

Missouri — as a highway and a source 

of sustenance — for millennia, but when 

Captain William Clark and Lieutenant 

Meriwether Lewis led the Corps of Dis-

covery upstream through this region in 

1805, and returned downstream in 1806, 

they saw nary a soul. Our group had 

come to follow in the paddle strokes of 

the expedition — though we opted for 

the leisurely downstream route while for-

going the cumbersome keel boats, trad-

ing goods, rifles, ammunition, and scien-

tific tools, as well as the French guide, his 

interpreter wife, and their baby.

A group of 10 

mothers and 

daughters followed 

in the paddle 

strokes of the 

Lewis and Clark 

expedition on a 

three-day, 45-mile 

adventure. BELOW: 

The author and her 

daughter. 

On
A mother-daughter canoe trip through the Missouri Breaks

e is of Norwegian descent and has a 
passion for ships. She is a painter with a 
feel for color and the wonders wrought 
by natural light. Together, this East Coast-
based couple realized their longtime dream 
of building a Montana home that would embody both his heritage and her aesthetic while containing their large family in a comfortable embrace. 

 Many talented builders, designers, and craftspeople helped to translate the pair’s vision into the trio of structures now situ-
ated in a high mountain meadow in Big Sky, Montana. Among them was Joe Roodell of Miller | Roodell Architects. “They were very thoughtful in their approach,” Roodell said of his clients, whose heartfelt involvement made the home a labor of love for all involved, “and this property was extremely special.”
 The home’s sturdy stone entry evokes the deeply rooted soul-
fulness of a centuries-old cottage in the Norwegian countryside, and that’s precisely what birthed it. In the mountains of Norway 

113Big Sky Journal HOME

112

OppOSitE: High vaulted ceilings and large windows open up, and brighten up, the living spaces, while the use of reclaimed timber and a stone hearth give a nod to a more rustic look. ABOvE: The stone entry is reminiscent of a traditional Norwegian countryside cottage, a reflection of the homeowner’s heritage. RigHt: Subtle touches, such as the carved, decorative railings, give the home a Norwegian flair.

k

Miller | Roodell Architects
North Fork Builders
Mohr & Seredin Landscape Architects

Architecture
construction

LAndscApes

&ART    SOUL
A Montana retreat blends painterly details 

with Norwegian heritage
W R i T T e n by ROSe D e M A R iS             PhO TO g R A Ph y by DAv i D M A R L OW
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Mechanical Requirements

1/4
3.78” x 4.8”

1/6
3.78” x 2.4”

1/12
3.78” x 1.2”

BIG SKY MARKETPLACE

1/4 Page  $650   

1/6 Page  $425  

1/12 Page  $200

NON-CANCELABLE 30 DAYS PRIOR TO CLOSING DATE

Back Cover

Inside Front

Inside Back

Pages 1-3

Pages 4-5

Pages 6-13

    1x   2x  3x  4x  5x  6x

$3,785     $3,535      $3,395      $3,230       $3,015       $2,935

  3,470 3,245 3,110 2,965 2,775 2,725

  3,300 3,085 2,950 2,810 2,630 2,575

  3,300 3,085 2,950 2,810 2,630 2,575

  3,170 2,965 2,845 2,715 2,535 2,480

  2,990 2,795 2,685 2,560 2,390 2,340

2 Page Spread   $5,400

Back Cover 3,550

Inside Front Cover 3,300

Inside Back Cover 3,000

Pages 3, 5, 7, 9 2,850

1 Page 2,750

1/2 Horizontal 1,875

1/2 Vertical 1,875

1/4 Vertical 1,400

Elements section 650

Full Page

2/3 Page

1/2 Page

1/3 Page

1/4 Page

1/6 Page

    1x   2x   3x   4x   5x  6x

$2,875     $2,685       $2,505        $2,335       $2,150        $2,035 

  2,395 2,235 2,095 1,965 1,885 1,770

  1,985 1,855 1,745 1,645 1,570 1,490 

  1,640 1,525 1,450 1,380 1,320 1,275

  1,440 1,350 1,295 1,225 1,145 1,130

  1,295 1,205 1,155 1,115 1,050 1,035

BASED ON FREQUENCYBSJ AD RATES

COVERS

BIG SKY MARKETPLACE

HOME ISSUE

JD PUBLISHING, LLC  2019

2/3 Page 
5” x 9.875”

1/3
Vertical

2.5”
x

9.875”

1/3 Horizontal 
5” x 4.8”

1/6
2.5”

x

4.8”

1/2 Horizontal 
7.75” x 4.8”

1/2  Vertical
3.78”

x
 9.875”

1/4
3.78” x 4.8”

1 Page 
 9” x 10.875”

1 Page with bleed
9.25” x 11.125”

1 Page “live” area 
8” x 9.875”

Double Truck with bleed
18.25” x 11.125”

Ad 
Specs

COLTON STIFFLER



Digital ad packagesDigital 
Advertising
Website                                                 
Banner ad on home page, along with our latest 

stories, about, social scene, and issues. Rectangle ad 

on all articles. $250 

Newsletter
Banner ad imbedded in weekly newsletter.

Dedicated Email 
Individual full page ad in weekly 

email blast: $1,200

WEBSITE:
Top/Bottom Banner: 1275 x 150 pixels

Sidebar Square: 350 x 350 pixels

JPEG, PDF or PNG file

NEWSLETTER: 
600 x 200 pixels

JPEG, PDF or PNG file

DEDICATED EMAIL: 
600 x 725 pixels

JPEG, PDF or PNG file

BUSINESS DIRECTORY: 
• Name of Business, Website URL, Phone # 

   and/or Email Address 

• JPEG, PDF or PNG file of logo (200 x 200 pixels)

• Brief Description of Business (no more than 100 words) 

Presenting Partner (limited to 3)

NATIVE ADVERTISING: 3x
3 Expert Advice articles, includes a home page slider 

during week of deployment + Facebook boosts

DISPLAY ADVERTISING: 12 MONTHS
Half-page banner

E-NEWSLETTER ADVERTISING: 6 WEEKS
Dedicated Email: 6 Weeks

Business Directory

Annual resource directory, promoted 4x in the 

e-newsletter

Package value: $18,700 

PACKAGE PRICE: $9,350 ($779/month)

Leadership Program (limited to 5)

NATIVE ADVERTISING: 2x
2 Expert Advice articles + Facebook boosts

DISPLAY ADVERTISING: 12 MONTHS
Leaderboard or Medium Rectangle

E-NEWSLETTER: 4 WEEKS/YEAR
Dedicated Email: 4 Weeks/year

Business Directory

Annual resource directory, promoted 4x in the 

e-newsletter

Package value: $11,800 

PACKAGE PRICE: $5,900 ($491/month)

Local Hotspot (limited to 10)

NATIVE ADVERTISING: 1x
1 Expert Advice article

DISPLAY ADVERTISING: 6 MONTHS
Leaderboard or Medium Rectangle

E-NEWSLETTER: 3 WEEKS/YEAR
Dedicated Email: 3 weeks/year

Business Directory

Annual resource directory, promoted 4x in the 

e-newsletter

Package value: $7,850

PACKAGE PRICE: $5,495 ($450/month)

Basic (limited to 9)

NATIVE ADVERTISING
1 Expert Advice article

DISPLAY ADVERTISING: 4 MONTHS
Leaderboard or Medium Rectangle

E-NEWSLETTER: 2 WEEKS
Find a Pro Business Directory

Annual resource directory, promoted 4x in the 

e-newsletter

Package value: $4,000

PACKAGE PRICE: $3,200 ($266/month)

A La Carte + Packages
NATIVE ADVERTISING:
Expert Advice article $1,000

DISPLAY ADVERTISING
Leaderboard or Medium Rectangle: $3,200/Year

Leaderboard or Medium Rectangle: $3,800/6months

E-newsletter Advertising:  . . . . $250 per 600x200

Find a Pro: Business Listing:  . . . $500/year

Instagram Post:  . . . . . . . . . . $250ea

Facebook Post:  . . . . . . . . . . . $500ea

CHOOSE 4 OR MORE GET 40% OFF
CHOOSE 3 GET 30% OFF 
CHOOSE 2 GET 20% OFF

Digital Ad Specs

BIG  SK Y JOURNA L •  2019

Social 
Integrated Social Media marketing 

programs with Facebook and Instagram 

video capability. 
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PHONE: 800.731.1227  n  406.586.2712 

FAX: 406.586.2986  

EMAIL: adv@bigskyjournal.com

WEBSITE: www.bigskyjournal.com

CIRCULATION: 800.417.3314

STREET ADDRESS: 
1050 E. Main St., Suite 3  n  Bozeman, MT 59715  

MAILING ADDRESS: 
P.O. Box 1069  n  Bozeman, MT 59771-1069

Josh Warren
406-600-4202
josh@bigskyjournal.com

Jared Swanson 
775-298-2690
jared@bigskyjournal.com

Janene Wilkey
406-586-2712 
janene@bigskyjournal.com

“

Contact

bigskyjournal.com
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In Search of           High Country Natives
first fish 

BY JOSHUA BERGAN
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Duckworth
A traditional yet progressive Montana-based clothing
company establishes a sheep-to-shelf model

local k nowledge Melissa Mylchreest

photogr aphy by allen Morris Jones

a March wind blows over the Beaverhead Valley and piles 
dark clouds on the horizon, harbingers of the coming snow. 
Tucked into a fold of land outside of Dillon, Montana, a low-
slung barn reverberates with noise: Sheep bleat, dogs bark, 
people holler, and above all floats the constant metallic hum 
of shearing clippers. Four men work on a raised platform, 
its plywood surface slick with lanolin, each deftly moving 
through the sequence of steps they’ve executed thousands 
of times before: Pull a lamb from the chute, flip it on its back, 
clamp it between the knees to hold it down, and commence 
shearing — first the belly, then the legs, head, and back. 
Roughly 55 strokes if you’re good.

 The sheep are docile, the men swift and precise, and 
two minutes later a full pelt drops to the floor in one piece. 
The freshly shorn scamper back to their flock, and the shear-
ers begin again. Handlers pick up the pelts and toss them 
into the air like a blanket unfurled over a bed, and the wool 
settles over skirting tables — round metal tables that spin 
— where they will be examined, tidied up, and then neatly 
folded to be bundled into a bale with others.
 The year could be 1900. In many ways, little has changed 
in the world of sheep husbandry and the mechanics of shear-
ing. But if you zoom out, take in the rest of the scene, and 
learn about the context, it very 

clockwise froM top: Lambs await shearing in a holding pen at the Helle 
Rambouillet Ranch outside of Dillon, Montana. • A handler skirts the wool, 
examining and tidying it up before folding and bundling it with the others. • 
A good shearer can separate an animal from its pelt in roughly two minutes.
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// continued on page 66

Advertising with Big Sky Journal allows the Museum of 
the Rockies to reach its primary target audience with 

various marketing messages to engage them in life-long 
learning and the process of discovery while promoting 

our world-class exhibitions and events. The museum is 
one of the best in the world, and so is Big Sky Journal. 

— ALICIA THOMPSON, MUSEUM OF THE ROCKIES

your sales rep for more information on advertising and submission


